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B.Com. DEGREE EXAMINATION –   

JUNE, 2012. 

Second Year 

MARKETING 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. What are the features of modern markets? 

 uØPõ» \¢øu°ß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

2. What are market information? 

 \¢øu ö\´vPÒ GßÓõÀ GßÚ? 

3. How do you classify consumer goods? 

 ~Pº÷Áõº ö£õ¸mPøÍ G[VÚ® ÁøP¨£kzxÁõ´? 

4. State the meaning for buying motives. 

 ~Pº÷Áõº ÷|õUP[PÎß ö£õ¸Ò u¸P. 
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5. State the importance of pricing. 

 Âø»°ku¼ß •UQ¯zxÁzøuU TÖP. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FIVE questions. 

6. What is Marketing Mix? Explain. 

 \¢øu P»øÁ GßÓõÀ GßÚ? ÂÍUSP. 

7. Describe the different phases of product life cycle. 

 ö£õ¸Ò ÁõÌUøP `Ç¼ß £À÷ÁÖ £i{ø»PøÍ 

ÂÍUSP. 

8. Explain the factors influencing the buyer 

behaviour. 

 ~Pº÷Áõº ÷£õUQøÚ {ºn°US® PõµoPøÍ 

ÂÍUSP. 

9. Evaluate the benefits of market segmentation. 

 \¢øu £S¨¤ß £¯ßPøÍ ©v¨¥k ö\´P. 

10. Explain the methods of pricing. 

 Âø»°ku¼ß £À÷ÁÖ ÁÈ•øÓPøÍ ÂÍUSP. 
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11. Describe the functions of wholesalers. 

 ö©õzu ÁoPºPÎß £oPøÍ ÂÍUSP. 

12. What do you mean by sales promotion? Explain. 

 ÂØ£øÚ ÷©®£õk GßÓõÀ GßÚ? ÂÍUSP. 
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