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SECTION A — (3 x 5 = 15 marks)
Answer any THREE questions.

1. What are the features of modern markets?

SH&Te Fhengudler oL EeT wireneu?
2. What are market information?

FHens CFUISSET cTeTmTed GTeDTen?
3. How do you classify consumer goods?

BI&TGeUTT QUTHLHEET GTRIBIGTLD eUaSLILI(HNSSIeMLI?

4, State the meaning for buying motives.

B&TGeurt Crrésmisatien CLITHET $(1Hs.



10.

State the importance of pricing.

elleneaull(Hgedlem (P&EHLSSHIUSMSSE FoMis.
SECTION B — (4 X 15 = 60 marks)
Answer any FIVE questions.

What is Marketing Mix? Explain.

FHENS HLEME GTETMTE GTeT6N? 6l6Td &.

Describe the different phases of product life cycle.
Qummer eurpsms @Gpadler LbGeum Uigblepasamar
A EACES

Explain the factors influencing the buyer
behaviour.

BarGeurt  Cursdlenanr  Blitewruis@nd  srranflaamer
clleT& @ .

Evaluate the benefits of market segmentation.

ghang UGLLler Lweangamer LSHUILH CFis.

Explain the methods of pricing.

aflenavudl (hgeder LGoum cudlpannaamar eilersEs.
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12.

Describe the functions of wholesalers.

Qrgs euantsrsefler Laflsmer alors@s.

What do you mean by sales promotion? Explain.

allhuener Gbumh eTermmed cTemen? 6l 6TéEs.
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