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1 Briefly answer any three of the followng :

(a) What 1s ethnocentric approach to international
marketing? How.does 1t differ from Geocentric
approach ? =

(b) Explain reasons for the popularity of franchising /
licensing as amode of entry 1nto international markets

| Also discuss major hmlltatlons of this entry mode
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(c) How do changes in a cofmtry‘s exchange rate affect
international marketing operationsefa firm? Explain

(d) What 1s ‘product-adaptation communication-extension’
strategy ? Under what conditions is 1t desirable to use

this strategy? " 3, 53
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2 Bnefly answer any three of the following :

(a) Dhscuss why expatnate managers are important to a
parent company despite enormous cost of sending them
overseas.

(b) What s self reference criterion (SRC) ? What options
are open to a firm in dealing with this issue?

(c) What are the major types of political risks mvolved in
overseas market operations? What possibly can be
done to mimmize these nsks?

Download Entrance exam question paper, model and previous year question bank


http://www.howtoexam.com

http://www.howtoexam.com

6446 3

(d) Discuss the 1ssues related to packagmng and labeling for
international markets 6,66
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3. (a) Discuss various factors that influence a firm' product
standardization vs adaptation decision 05

(b) Giving suitable examples, discuss the impact of various
components of a foreign country's geographical
environment on a firm's international marketing strategy

09
or

(c) How do the 'high context' cultures differ from 'low
context' cultures? Also discuss, the mmplications of these
differences to intemnational marketers, 05

(d) Wnite notes on the following two issues relating to
international pricing
() Marginal cost based export pricing
() Transfer pricing 09
P.T.O.
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4 Discuss various factors that influence determination of a
firm's international pricing strategy 05

(b) What are the major 1ssues relating to development of an
international advertising? Discuss 09

ar

~

(¢} Discuss various types of international trade fairs and
exhibitions. 035

(d) Dlscuss the issues involved in designing international
distribution channel strategy 09
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5 Wnite noteson any fwe of the following
() International planning and organisation
(i) International distribution Ipstics
gﬁi) Intlemational market entry mode decision 7,7
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